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e L Karlka Nyiyaparli Aboriginal Corporation RNTBC
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REQUEST FOR EXPRESSIONS OF INTEREST (EOI) — 6 MONTHS

1. General

Karlka Nyiyaparli Aboriginal Corporation RNTBC (KNAC) is the Native Title representative group for
the Nyiyaparli People with approximately 400 current members.

The Nyiyaparli People are the Traditional Owners of approximately 36,684 square kilometres of land
and waters in the east Pilbara region, the Aboriginal communities of Jigalong and Parnpajinya,
several pastoral leases and significant mining operations.

While all Country is important to the Nyiyaparli people, areas of particular cultural and
environmental significance within the Determination Area include: the Fortescue Marsh, Weeli
Wolli Creek, Coondiner Creek, Caramulla Creek and Savoury Creek. Parts of the Hamersley,
Chichester and Opthalmia Ranges and the Fortescue and Oakover Rivers are also major features of
the area.

Within this Determination Area are places of particular significance to the Nyiyaparli people,
including ceremonial sites, songlines, permanent pools and natural resources.
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As the RNTBC (registered native title body corporate) for the Nyiyaparli People (trustee of native
title), KNAC manages the native title rights and interests of the Nyiyaparli native title holders and is
the “native title party” for the purposes of notification, consultation, and negotiation under the
Native Title Act 1993 (1993) (Native Title Act).

2. EOI Criteria

KNAC is seeking to engage an independent contractor to perform the services set out the Scope of
Work (Attachment A).

A capability statement is to accompany the EOIl applications.
In addition, applicants must submit responses to each of the following key criteria.
1) Key Criteria A — Applicant’s Experience

Key Criteria A detailing the experience of the applicant within the last five (5) years on:

A. Projects of a similar nature subject of this EOI

@

Provide links to examples of comparable works

C. Hours available

O

. Outline ability to ensure 50% of contract work will be carried-out in the Hedland office

2) Key Criteria B — Experience working with Aboriginal Community Organisations

Key Criteria B detailing the applicant’s experience of working with Aboriginal Community
Organisations

An application that does not address all the above criteria may be considered as not acceptable.

3. Attached Scope of Work
The Scope of Work is at Attachment A.
4. Submission of Applications & due date:

Applications must be submitted electronically as outlined below.

A response is to be lodged no later than the closing date: 9.00am on Monday, 8 August 2022
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Contact Person

All enquiries in respect to this EOIl are to be directed only to csm@karlka.com.au Please include
“Media & Communications EOI” as the email Subject line.

Stephanie Holmes
Corporate Services Manager
Karlka Nyiyaparli Aboriginal Corporation RNTBC

Attachment
A. Scope of Work

Page 3 of 6


mailto:csm@karlka.com.au

_._ Karlka

Nyiyaparli

ATTACHMENT A - SCOPE OF WORK
Implement the proposed KNAC Communication Strategy as set out below. This includes:

> Production of high-quality branded communication materials for use internally, across
social media channels and with external stakeholders.

> Ensuring consistency of messaging and branding across all communication channels.

> Production of engaging, accurate and quality communications outputs including sourcing
local interest content including stories and images.

> Developing all online communication channels including Facebook, Linkedln and
YouTube.

It is envisaged that this engagement will be approximately 10-20 hours per week. The
Consultant will be required to be onsite in the KNAC Officer (South Hedland) as required.
Travel expenses will be paid in accordance with the Karlka Travel Policy.

The appointment will be managed by the Corporate Services Manager in accordance with
monthly KPls and priority deadlines.
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GOAL — MEDIA & COMMUNICATIONS

> Improved communication with members and Stakeholders.

>

Systemic approach to communications which promote effective networks so “Good

News” stories are shared with the community through KNAC media and in line with our
Social Media Policy.

> Consistency of message, theme, brand to ensure all communication reflects the values of
the corporation
> Create key targets and responsible person to ensure targets met
AREA Goal Details Timeframe
GENERAL
Branding Ensure consistency of | Quality logos with Immediate start
branding across consistent theme
entirety
Templates for
documentation
o E.g. PowerPoint | Merch for distribution at
Signhature 2022 AGM
One Voice

Consistency of
message and brand
across all entities

Merchandise

Either merge current
websites, Facebook etc
and remove
superfluous ones OR

3 months

PRINT MEDIA (including the embedding of Nyiyaparli language

)

Annual High quality For distribution at 2022
Report professional document AGM
in multiple forms- hard
print and digital copy
Newsletter | Publication of a regular | Collation and creation | Starting by August 2022
quality newsletter to of Monthly or Quarterly
ensure consistent Newsletter for
sharing of knowledge | distribution
Fact Creation of high- Develop brochures for | Starting by September

Sheets/Info

quality brochures, fact

variety of areas e.g.

2022
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AREA Goal Details Timeframe
Development of Develop an info pack By 2022 AGM
Member Pack for new | for all new and existing
members (and initially | members

DIGITAL MEDIA

Social Regular useful content | Scheduled posts direct | Immediate start

Media on Facebook. Engaged | from Website (news

following.

stories).

Develop important info
posts to schedule and
ensure the website

LinkedIn — as above

Grow following on

As above

Immediate start

High Quality KNAC
YouTube Channel for
existing and new
videos

Develop channel.

Source content, upload
content and manage

By September 2022
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